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• President and lead consultant, Dot Org Solutions

• More than 30 years of experience in marketing, 

planning and operations

• Frequent blogger, presenter and writer on marketing 

and leadership

• B.S. in Journalism, Bowling Green State Univ. (OH)

• Graduate, Goldman Sachs 10KSB Program

• Data and tech nerd

About me



Prior session recap

• People are online all the time – digital is essential

• Plan based on personas

• Strong content is critical –  quality over quantity

• Content strategy is needed

• Video is essential

• Don’t forget the CTAs

• Leverage the stories of your happy employees 



What we will cover today

• Learn how to use storytelling in the hiring process

• Understand how to tell a great story and on what platforms

• Examine examples of companies and organizations telling great 

stories

• Take part in a story development exercise



Why is storytelling for hiring important? 

• Helps develop deeper connections with your audience

• Humanizes your company and helps potential hires understand 

why they should work for you

• People are 22x more likely to remember facts in a story 

• 75% of customers want brands to use storytelling

• Storytelling can boost conversion rates by 30%



Basic components of a story

Conflict 

Goals/challenges the 
audience can identify and 

empathize with.

Characters 
Relatable and connection to 

audiences

Structure 
Helps audience clearly 

understand your message

Resolution 
Leaves audiences feeling/ready to 

act the way you need them to 
(Call-to-action)

Setting 
Supports the conflict/shows 

the feelings of the characters 



• Promotes what makes you unique

• Inspires and motivates 

• Engages the audience 

• Encourages curiosity 

• Organized structure 

• Relatable, memorable content

• Shows, doesn’t tell 

A good story…



Where to tell stories
• Your website

• About page, hiring landing page, blog (if applicable) 
• Facebook + Instagram

• <60 second videos and photos with captions
• 15-30 second Reels

• X (formerly known as twitter)
• Photos with brief captions, videos around 20 seconds

• YouTube
• Longer video content

• TikTok
• 10-20 second videos

• Materials you use to recruit



Using Toy Story to tell your story 



Hiring page copy 
Hiring page for Andy’s Room - website

You’ve got a friend in us! 

The world is a big place, and it can be hard 
to find somewhere you belong. At Andy’s 
Room, our leaders, Woody & Buzz, know 
firsthand how important a space of unity 
and inclusion is. We pride ourselves on our 
tightknit crew where every toy serves a 
unique and important purpose. Together, 
we help make Andy’s childhood full and 
happy, one playtime at a time. 

Apply to join our team at Andy’s Room 
today! 

Hiring page for Booksgalore – website
Let’s turn the page on poverty!
Education is the gift that keeps on giving. 
And we believe the best way to nurture a 
love of learning is through books. We 
work to instill the spirit and passion for 
reading in children and adults across our 
community. Our dedicated team are 
voracious readers who curate 
secondhand book collections to fit the 
needs of the people we serve. We hope 
to help create a future where  books 
serve as a bridge to equity in education. 
Apply to join the Booksgalore team 
today! 



Short video

Short video content for Andy’s Room

• A quick day in the life video of the toys 
in Andy’s room 

• Caption: It’s not all just fun and 
games – see what a day in Andy’s 
Room is like! 

• One of the toys talks about their 
favorite part about being in Andy’s 
Room 

• Caption: Mr. Potato Head dons his 
best stache to share what he loves 
most about being Andy’s toy. 

Short video content for Booksgalore

• A quick video of a staff member 
packing a child’s book package 

• Caption: Packing books today to 
bring a smile to a face tomorrow!

• Staff member feature – what they 
do/why the love it 

• Caption: Hailey, our fearless 
reader and shipping manager, 
tells the tale of her journey with 
Booksgalore. 



Longer video for Andy’s Room

Beginning: Open with brief history 
of Buzz and Woody as leaders 

Middle: Show “work culture”/more 
toys talking about their favorite part 
of being in Andy’s Room

End: A view of the team working 
together happily with “You’ve got a 
friend in us. Apply today!”

Long video
Longer video for Booksgalore

Beginning: Founding of Booksgalore, 
why it was started

Middle: Showing people in 
community who are impacted by 
the work and day-in-the-life content

End: A view of team with a 
collection of books with “Help us 
turn the page on poverty. Apply 
today!” 



Social posts

• Photo posts for Andy’s Room

• Photo of Andy playing with the toys

• Caption: We’ll never get tired of 
making Andy smile ☺ 

• Photo of toys spending time 
together

• Caption: It’s playtime all the 
time here at Andy’s Room! 

• Photo posts for Booksgalore

• Photo of a staff member with a large 
array of books

• Caption: Our new book haul is 
sure to brighten many days! 

• Photo of staff in the community 
• Caption: Our team of book-lovers 

spent the day turning pages with 
this awesome fifth grade class! 



Examples



Examples



Examples



How to start telling your story 

• Understand your audience – What concepts relate to and attract your 
audience?

• Define your story and its purpose – What is your company’s unique 
story? What are you trying to say about your company? How should 
audiences feel after interacting with the story? What is the goal of telling 
this story?

• Choose a story medium – How are you going to tell your company’s 
story? Where will you tell it? 

• Outline your story – Who are the main characters? Where does the story 

take place? What is the conflict? How does the story end? 



ACTIVITY: Create your own storytelling 
marketing content



• Brainstorm what about your company is relatable to your audience/what 
about you is appealing to them/what part of your story do you want to 
showcase

• Decide what kind of storytelling you will be doing – a longer video, a short 
video with a caption, a photo with a caption, hiring page content

• Write a draft or outline of your storytelling content 
• Write a social post with a photo – a caption and outline what the photo 

will be
• OR 
• Write a social post with a short video – write the caption and outline of 

what the short video will show

Activity



Recap 
• Storytelling personalizes your brand and helps you form memorable 

connections with your audience

• Single out your unique story 

• Know your audience 

• Be relatable, honest and engaging 

• Make use of high-quality photos and short-form videos on platforms 



Resources 
Go-Globe: Storytelling Statistics & Trends

• https://www.go-globe.com/storytelling-statistics-trends-
infographic/

Search Engine Watch: How to use the art of storytelling to boost 
content marketing results

• https://www.searchenginewatch.com/2019/12/20/how-
storytelling-boosts-content-marketing/

https://www.go-globe.com/storytelling-statistics-trends-infographic/
https://www.go-globe.com/storytelling-statistics-trends-infographic/
https://www.searchenginewatch.com/2019/12/20/how-storytelling-boosts-content-marketing/
https://www.searchenginewatch.com/2019/12/20/how-storytelling-boosts-content-marketing/


Upcoming sessions

• Wednesday, Jan. 24, 8:30-10 am - Creating Your Marketing Plan for Hiring

• Thursday, Feb. 22, 8:30-10 am - Measuring the Success of Your Efforts

All events take place at Greater Akron Chamber Offices

388 S. Main St. Suite 205, Akron, 44311 



Questions?



Contact or connect
Amy Wong

amy@dotorgsolutions.com

330.247.2180 x 101

linkedin.com/in/amycwong

DotOrgSolutions.com
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